[ ) ‘.,.00.

Top Metrics that Actually
Matter in Your Marketing Reports

Big Deal Company
Many clients like to see impressions and likes because they're
tangible and easy to understand. The key is to show those

numbers without stopping there. You want to tie them back
IIIII to bigger outcomes so they see how “vanity metrics” connect
to real business value.
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“This is how many times your content appeared in
front of people—it’s like the size of the crowd passing
your billboard.”
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It feaend relevance Likes show your content resonates. It's a quick way

to measure audience interest.”
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gementt “This tells us people cared enough to interact or pass
likes your content along—more powerful than just a like."
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peo\Ot\eegfg\cked a “This is the bridge between awareness and action. It
next = link) shows us if your message is compelling enough to

drive curiosity.”
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¢ that digital  Website Traffic
Pr?garket\ng 1S “Here’'s how many people we actually brought to
.o peop\e . . . . .
dr\vmk? it your website—turning attention into potential
e
) customers.”

1o what makes Conversions (Leads, Sales, Sign-Ups)
Th\ihem money “These are the people who took action—whether
that's filling out a form, booking a consult, or buying.”
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A\\—m'onﬁg\fﬁe Engagement Rate (Likes + Comments + Shares + Reach)
hO;gS%eondmg “This shows how engaging your content really is

compared to how many people saw it.”

The bottom \mir/ Return on Ad Spend (ROAS) / ROI
“For every $1 spent, you got $X back. This is the
ultimate proof that marketing is driving results.”

How to Present Metrics to Clients

o Start with the fun, visible metrics (impressions,
likes, reach) because that excites them.

e Then connect those to deeper outcomes (traffic,
conversions, ROI). a4

e Use plain-language storytelling: “This month,
50,000 people saw your brand (impressions). Out of N
that, 1,200 clicked through to your website, and 50 ‘
converted into leads. That means your social posts
aren't just being seen—they're filling your pipeline.”
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