
MARKETING MINUTE | BIG DEAL COMPANY

Conference Swag That
Gets Remembered

Most swag ends up in a trash can by
Tuesday. Here’s how to pick items people

actually keep - and what that means for
your brand long after the event.

85% of attendees remember the brand
that gave them great

swag.

THE GOLDEN RULE

Before you order anything, ask one question: Would someone use this at their
desk next Monday? If the answer is yes, you’ve found good swag. If the answer is
“maybe” or “probably not,” put it back. Every item should earn its spot in
someone’s bag – not just fill one.

SIX CATEGORIES WORTH YOUR BUDGET

DAILY USE TECH CONFERENCE-READY

PRACTICAL CARRY-ALL HIGH-IMPACT

Charging
Essentials

Premium 
Drinkware

Notebooks + pens

Event survival
items

Totes + bags Experience gifts

Branded tumblers from
recognized names (YETI,
Hydro Flask) earn
placement on desks. Off-
brand versions don’t. The
brand name matters!

Power banks, multi-
charger cables, & wireless
pads solve a real problem
during conferences – and
travel home to solve it
again.

A Moleskin journal or all-
in-one meeting
notebook gets used at
the event itself. That’s
instant ROI – your logo in
front of attendees all day!

Branded Tide pens, hand
sanitizer, and lip balm are
small, cheap, and
remembered because
they solved an
unexpected problem.

A high-quality canvas
tote or backpack
becomes a walking
billboard. Skip cheap
nylon. People keep
things they’re proud of.

Coffee kits, cocktail sets,
and curated gift boxes
work especially well as
VIP or speaker gifts –
they feel intentional, not
generic.

SIX-QUESTION SWAG TEST
Memorable: Does it connect to your
brand in a way that sticks?
Shareable: Would someone give it to
a friend or colleague?
Durable: Will it still represent your
brand six months from now?

Quality: Does the material feel like
something worth keeping?
Creative: Is it different from what
every other booth is handing out?
Practical: Does it solve a problem –
even a small one?
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sTRATEGY

Build a swag strategy,
not just a swag list.

MATCH YOUR SWAG TO THE MOMENT

PLAN FOR ORDERING

Order earlier than you think.
Most branded swag takes 2-3 weeks
to produce. Add holiday buffers, and
you’re looking at 4+ weeks. The best
items sell out!
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Great conference swag isn’t just about
the item – it’s about matching the right
item to the right moment, person, and

budget tier.

TIER 1 - PREMIUM ($30+) TIER 2 - MID ($10-$30) TIER 3 - BUDGET (>$10)

VIPS & SPEAKERS GENERAL ATTENDEES &
NETWORKING

TABLE LEAVE-OUTS &
BULK GIVEAWAYS

YETI tumbler or
isulated drinkware
Curated gift box
Bluetooth speaker
or earbuds
Personalized
notebook set
Laptop sleeve or
quality backpack

Insulated water
bottle
Power bank or
charging cable
Moleskin journal
Branded tote bag
Phone stand or
cable organizer

Custom vinyl
stickers
Quality pens (color-
branded)
Tide pen or hand
sanitizer
Retractable bade
holder
Pocket mints

FOUR THINGS EVENT PLANNERS KNOW

Seasonal relevance wins.
A mini fan at a summer outdoor
conference is genius. A cozy beanie at
a winter retreat is remembered.
Match the item to the environment.

Brand matters more than branding.
A YETI with a small logo beats a
generic tumbler with a huge one
every time. People keep quality. The
logo comes along for the ride.

Small + useful beats flashy + forgettable.
The Tide pen that saved someone’s shirt at
lunch? They remember your brand. The
branded stress ball they tossed at the hotel?
They don’t.

4-6 2-3 1
weeks out place your

order
weeks out confirm

delivery + check samples
week out assemble kits

+ prep table displays

Planning a conference, retreat, or corporate event? BIG DEAL
Company handles everything from swag sourcing to full event
production - so you can focus on the people in the room.
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