
WHAT IS CONTENT MARKETING?
A strategic approach to creating and
distributing valuable, relevant, and consistent
content to attract and retain a clearly defined
audience, ultimately driving profitable
customer action.

STEP 1: BUILD STRONG CLIENT PERSONAS
Undertsand your audience deeply by creating
personas with:

A name and business background
A day-in-the-life perspective
Objectives and challenges
Preferred content types and key words

STEP 2: THINK LIKE YOUR AUDIENCE
Identify their pain points and create conetne
that provides solutions, even if they aren’t
fully aware of their problem yet.

STEP 3: USE THE HOLY TRINITY OF CONTENT
MARKETING

Search: Optimize content with keywords
Email: Craft compelling subject lines and
copy
Social: Tailor content for each platform

STEP 4: LEVERAGE MULTIPLE MEDIA
CHANNELS

Owned Media: Website, social pages,
email lists
Paid Media: Ads (social search, display,
offline
Earned Media: SEO, reviews, media
coverage
Shared Media: Social shares, partnerships,
influencers

STEP 5: SET GOALS FOR EACH CONTENT PIECE
Each resource should serve one primary goal:

Increase brand awareness
Attract new customers
Foster brand loyalty
Improve SEO ranking
Engage with customers
Educate the audience

STEP 6: ESTABLISH KPI’S
Measure success with metrics such as

Conversion rates
Number of leads
Cost per lead
Organic traffic growth

STEP 7: CREATE ENGAGING CONTENT
Use visuals like graphics and illustrations
Educate rather than promote
Incorporate real-life examples and stats

STEP 8: FOCUS ON CONTENT THAT CONVERTS
Offer valuable insights in exchange for
emails
Tease the benefits of your content
Ensure clear calls to action

STEP 9: START SMALL & SCALE UP
Begin with one resource to test and refine
Write content in batches for efficiency
Learn and adapt from initial results

STEP 10: STAY OPEN, FLEXIBLE, & PATIENT
Content marketing is an evolving process. Be
ready to adapt, embrace new ideas, and allow
time for success.

Ready to create impactful content? Let’s get
started!
BigDealCompany.com
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