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The Big Idea
People don’t remember schedules.

 They remember how an event made them feel.

What it looked like:
Agenda-focused
Info-heavy
“Show up, sit down, leave”
Success measured by attendance only

The problem:
Low emotional connection
Little post-event buzz
Harder to justify ROI

The Old Way
yawn

What’s driving the change:
Experience-driven consumers
Shorter attention spans
Post-pandemic desire for connection
Social sharing as free marketing

 If an event feels generic, it is forgettable.

The Change — Why They’re Changing



Big Deal Company  |  970-613-1455 or 303-886-3068  |  BigDealCompany.com

*All content produced by My Big Day; DBA Big Deal Company, including websites, are the property of My Big Day LLC and protected by U.S. and
international copyright laws. You may not copy, reproduce, distribute, transmit, modify, create derivative works, or in any other way exploit any part

of our materials without the prior written permission from My Big Day LLC

FROM TRANSACTIONAL TO TRANSFORMATIONAL EVENTS

What defines them:
Emotion-first design
Intentional moments
Participation over observation
Story woven throughout the event

Success looks like:
Engagement
Conversation
Connection
Return attendance

The New Transformational Model

It’s Not Just Logistics

When planning your next event, ask yourself:
What do you want guests to feel?
What’s the story you’re telling?
Where do people connect, pause, or celebrate?

The goal is to create belonging, inspiration, celebration, and trust.

How To Make Events That Matter
Transformational Touches: Include interactive elements, shared experiences,
and personalized surprise moments.  Small moments often have the greatest
impact.

Sensory Experiences - Think beyond the visuals.  Try adjusting the playlist,
creating warm lighting, and experiential food.  Remember, more senses involved,
the stronger the memory.

What This Means for Planners & Vendors
Events are becoming more intentional and experience-focused. When planners and

vendors think beyond logistics and design for experience, their value increases. Events
that create connection and emotion don’t just succeed in the moment; they build

community, encourage return attendance, and leave a lasting impression. This shift
doesn’t require a bigger budget, just a clear purpose and thoughtful planning.


