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From Search Engines "~
lo Al Assistants :

How Al is Changing the Way People Find Destinations & Venues

A few years ago, event planners would search Google, browse venue websites, and
depend on word-of-mouth recommendations. Now, planners, brides, meeting
organizers, and corporate teams are using Al tools like ChatGPT, Gemini, and Copilot to
find options more quickly.

What Al Looks For

When someone asks Al:
"What's the best venue in Northern Colorado for a 200-person corporate event?"
Al doesn't simply return ads. It evaluates:

o Website content and clarity

e Reviews and reputation

e Photos and visual assets

e Local relevance and location information

e Frequently asked questions

e Industry authority and backlinks

e Social media activity and engagement

What This Means for Venues & Destinations

Al is becoming a digital concierge, helping people make decisions before they
ever visit your website. Organizations that provide clear, useful, and trustworthy
information are more likely to be recommended by Al-driven search
experiences.

The question is no longer:
"How do we rank on Google?"

The new question is:
"Would Al confidently recommend us?"
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HOW DESTINATIONS & VENUES CAN STAY VISIBLE

Winning in the Age of Al

1. Create Helpful Content
Al favors organizations that answer real questions. Venue guides, planning tips,
FAQs, blogs, and local recommendations help establish authority.

2. Invest in Visual Storytelling
Al tools increasingly analyze images and multimedia. Professional photography,
video tours, and authentic event imagery help tell your story.

3. Keep Information Updated
Accurate capacities, amenities, pricing guidance, locations, and contact
information improve trust and visibility.

4. Showcase Reviews & Social Proof
Client testimonials, case studies, and online reviews help Al understand your
reputation and expertise.

5. Think Beyond Keywords

Instead of optimizing for a single phrase, focus on answering questions
planners are actually asking.

Examples:

- "Best mountain wedding venues in Colorado"

- "Unique retreat locations near Denver"

- "Corporate event venues with outdoor space"

The Opportunity

Al isn't replacing destination marketing. It's amplifying the destinations and
venues that communicate clearly, tell compelling stories, and consistently
provide value.

The venues and destinations that become Al-friendly
today will become the recommendations of tomorrow.
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