Social media isn’t one-size-fits-all. Selecting

SOCIAL M EDIA the .right platfo['m starts with knowing your
PLATFORM GU I DE audience, defining your goals, and

understanding what each channel offers.

KNOW YOUR AUDIENCE NEED HELP?

Understanding who you're talking to is the Big Deal Company is your behind-the-scenes
first step. Consider: partner for bold, effective, and custom-fit

e Age & Interests marketing. We help small businesses, nonprofits,
Facebook: 25-54, community-focused and growing brands identify the right platforms,
Instagram: 18-34, visual + lifestyle create scroll-stopping content, and turn likes into
LinkedIn: 30-49, professional/B2B leads. Whether you need full-service management
X:Younger, news + conversation or just a smart strategy to get started - we bring
Pinterest: DIY, inspiration, products clarity, creatvity, and results to every post.
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MEASURE WHAT MATTERS
Once your strategy is live, track these key MATCH pLATFORM TO

metrics: YOUR GOALS

¢ Engagement Rate (likes, comments,
sheres) i ley. GOAL: BRAND AWARENESS
Reach & Impressions (how far your Instagram, Facebook
content travels) !

Click-Through-Rate (who's taking action) Why: Large audiences, great for visual

storytelling
BUILD COMMUNITY ﬁ@ LEAD GENERATION
Social media is more than sales. Grow \«fl LinkedIn

connection by;
e Encouraging user-generated content
e Hosting giveaways

e Creating space for storytelling & feedback @l :DlRECT SALFES oon b
nstagram, Facebook, Pinterest

Why: In-app shopping, product discovery
Strategic content gets stronger results!

Big Deal Company

Why: B2B Focus, Professional networking

® 970-613-1455
BigDealCompany.com




